RAJAR DATA RELEASE rajar
Quarter 1, 2012 — May 17, 2012

COMPARATIVE CHARTS

1. National stations
2. Scottish stations

3. London stations
4. Breakfast Shows — National and London stations

Source RAJAR / Ipsos MORI/ RSMB
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NATIONAL STATIONS

WEEKLY REACH: The number in thousands of the UK/area adult population who listen to a station for at least 5 minutes in the

SAMPLE SIZE

Survey period — Q1, 2012 course of an average week.

Code Q (Quarter): 26, 446 Adults 15+ SHARE OF LISTENING: The percentage of total listening time accounted for by a station in the area (TSA) in an average week.
Code H (Half year): 51,956 Adults 15+ TOTAL HOURS:The overall number of hours of adult listening to a station in the UK/area in an average week.

Source RAJAR / Ipsos MORI/ RSMB
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TOTAL ABSOLUTE RADIO
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OTHER LISTENING
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1 Station changed
reporting survey period

* = |ess than 0.05%

Source RAJAR / Ipsos MORI/ RSMB
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SCOTTISH STATIONS

WEEKLY REACH: The number in thousands of the UK/area adult population who listen to a station for at least 5 minutes in the course of an average week.
SHARE OF LISTENING: The percentage of total listening time accounted for by a station in the area (TSA) in an average week.
PLEASE NOTE: only the data from stations which share the same TSAs can be compared.

BBC RADIO SCOTLAND | H]  4384] 1045  959] 1007] -36%  50%  92[ 78] 89
FM Bauer Place Portfolio Scotland
Central FM [ v[ 220 54 4o  sa]  sew 41  ei]  7a[ 74
Clyde 1 FM [ W[ 1s47|  s579]  se7] 17|  1o7% 7.0  144]  144[ 121
Bauer Place Portfolio - Scotland [ H[  a110] 1722 1672] 1645]  -45%  -16%  238]  244[ 221
Bauer Edinburgh [ W[ 1107|344  367]  378]  oo%  30%  187]  208[ 203

Forth2 [ n[  1i07]  os] o] 76| o0  146% 39  24[ 25
GMG Radio Scotland [ | 2003] 80| 851  se6| o079  18%  150]  167] 164
Moray Firth Radio (Bauer Inverness [ v[  23a] 119] 125 127] 67wl  16% 263  278] 271
Northsound One [ v| s18] asa] 132  1o7] 319  38% 200  168] 162
Original 106 (Aberdeen [ v s18] 45| 51  so|  11a0d  -20% 46| 52| 59
96.3 Real XS Glasgow (was 96.3 Rock Radio) [ n[ s  eof 51 e8]  -14%  333%  35] 18 30
Bauer Dundee [ Y[ s7]  avo] 175|170 o009 20 27 320/ 305
Tay-AM [ v[  s7s] 7o 6] 72|  20%  oa% 92 105[ 120

West Sound (inc.West FM)(Bauer Southwest Scotland)** Y] 388 182 187 189 3.8%) 1.1% 24.5 24.2 23.8

** audience to opt out services included Source RAJAR / Ipsos MORI/ RSMB
* = less than 0.05%
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LONDON STATIONS - page 1

SAMPLE SIZE WEEKLY REACH: The number in thousands of the UK/area adult population who listen to a station for at least 5 minutes in
Survey period — Q1 2012 the course of an average week.

Code Q (Quarter): 4,222 Adults 15+ SHARE OF LISTENING: The percentage of total listening time accounted for by a station in the area (TSA) in an average
Code H (Half year): 7,963 Adults 15+ week.

Source RAJAR / Ipsos MORI/ RSMB
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LONDON STATIONS- page 2
NATIONAL STATIONS ON LONDON TSA

Source RAJAR / Ipsos MORI/ RSMB
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BREAKFAST SHOWS - page 1
NATIONAL STATIONS

SAMPLE SIZE WEEKLY REACH: The number in thousands of the UK/area adult population who
Survey period — Q1 2012 listen to a station for at least 5 minutes in the course of an average week.
NATIONAL: Code Q (Quarter): 26,446 Adults 15+ Code H (Half year): 51,956 Adults 15+

LONDON: Code Q (Quarter): 4,222 Adults 15+ Code H (Half year): 7,963 Adults 15+

Continued....
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BREAKFAST SHOWS (weekdays) — page 2
LONDON STATIONS

Please note: the table below does not list national radio stations which are listened to in the London area
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MANCHESTER STATIONS

WEEKLY REACH: The number in thousands of the UK/area adult population who listen to a station for at least 5 minutes in the
course of an average week.

SHARE OF LISTENING: The percentage of total listening time accounted for by a station in the area (TSA) in an average week.

PLEASE NOTE: only the data from stations which share the same TSAs can be compared.

* = |ess than 0.05%

Source RAJAR / Ipsos MORI/ RSMB



