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Quarter 4, 2011 — February 2, 2012

NATIONAL STATIONS

SAMPLE SIZE

Survey period — Q4 2011

Code Q (Quarter): 25,510 Adults 15+
Code H (Half year): 49,914 Adults 15+

WEEKLY REACH: The number in thousands of the UK/area adult population who listen to a station for at least 5 minutes in the
course of an average week.

SHARE OF LISTENING: The percentage of total listening time accounted for by a station in the area (TSA) in an average week.
TOTAL HOURS:The overall number of hours of adult listening to a station in the UK/area in an average week.

Source RAJAR / Ipsos MORI / RSMB




RAJAR DATARELEASE ~ 3jar

Quarter 4, 2011 — February 2, 2012

1 Station changed
reporting survey period

* = |ess than 0.05%
orwrustewne o T soe]  soes]  aear]  aa] 4w  zo] 2] o

Source RAJAR / Ipsos MORI / RSMB




